Executive Summary
A Guideline

(Recommended length: one to two pages)

The company

Brief introduction of the company. What does it do?  Tie to the mission and the proposed solution.
Briefly state the objective of this presentation.  Current funding status and existing investors as applicable. 

Market opportunity

Describe the unmet need.  Who are the customers? Quantify the market size. (Give numbers, $, percent etc.) What are the key deficiencies with the current solutions?  If there are potential new competitors and how do you distinguish yourself? Why the proposed technology is the best solution for the unmet need? 
Execution strategy and exit plan

Strategy in the form of major mile stones investors might care about and how will the investors see return on their money and when?

The technology/product
Describe the technology.  Why the customers would use this vs. other solutions.  Give examples – cost savings, reduction in process time, better patient safety.  Will it reduce the duration/cost of hospital stay? List 4-6 critical strengths relative to competition.
Other major relevant facts

Include here additional critical factors, if any, not covered above and could help strengthen your case.

Founders/key management and advisors
One – two line on each key member – cite relevant experience they can contribute to the success of the company.
